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REVOLVE is dedicated to communicating sustainability,
with a focus on water, energy, ecosystems, mobility,

and the circular economy. We provide communication
support to EU-funded projects and we work closely with
strategic partners to advance their sustainability projects.
REVOLVE brings fresh perspectives and creative solutions
to improve your outreach and to increase your impact.

This portfolio showcases a sample of
our best advertising work.
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Branding

Visual identity, graphic design,
photography, messaging, video-making,
and print materials.

Strategy

Audience and target definition, stakeholder
networks, editorial line definition, multi-
channel digital strategy, and media
relations.

Content

Content management, copywriting, and
social media management to disseminate
your message around the world.

Performance

Reporting activities (KPIs and target
monitoring), social media and online
marketing control, and multi-channel
analytics & monitoring.

Digital

Digital campaigning, SEO, SEM, web
development, UX/UI design, digital
publishing, marketing automation, and
community management.
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Premium Advertising Old School Print Options

Print is still very much alive and with the advent of digital options and Augmented
Reality (AR), it is safe to say that print will see exciting developments in the years
ahead. To bridge this transition towards the hybrid world of a more digital-tangible
reality, REVOLVE provides old-school advertising options to build upon by creating
digital interaction with AR video and other technologies that we can develop to make
the experience more immersive and interactive.



AT A GLANCE

REVOLVE is uniquely positioned as a
knowledge-broker connecting science and
society by communicating sustainability in
a simple and elegant way the interrelated
themes of sustainability.

We reach the top climate-related events
around the world, talk with thought
leaders, achieve gender balance and leave
a positive impact wherever we go.
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PUBLICATION HIGHLIGHTS

REVOLVE

Reports

5,000

copies

Top Distribution Points

European Commission
DG ENV, DG CLIMA, DG DEVCO,
DG MARE, DG RTD, JRC

Union for the Mediterranean
World Bank
European Investment Bank

Top Global Events

EU Sustainable Energy Week
European Green Week
European Mobility Week

Abu Dhabi Sustainability Week
World Water Week
Sustainable Investment Forum
Sustainable Brands



Magazine Highlights

REVOLVE Magazine is an award-
winning quarterly publication all about
sustainability, featuring editorials,
articles, interviews, infographics and a
photography section called VIEWS. Each
issue of REVOLVE is unique while the
quarterly color-coded themes recur with
the seasons.

5| REVOLVE | PORTFOLIO - PREMIUM ADVERTISING

Winter

REVOLVE
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QUARTERLY INSIGHTS INTO A CHANGING WORLD.
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MAGAZINE HIGHLIGHTS

Spring

REVOLVE

QUARTERLY INSIGHTS INTO A CHANGING WORLD
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On the path to global recovery
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INSIGHTS INTO A CHANGING WORLD
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Ocean Energy

Fall

REVOLVE

QUARTERLY INSIGHTS INTO A CHANGING WORLD N°37 | Fall 2
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Report Highlights

The Union for the Mediterranean
commissioned REVOLVE to make a
special bilingual (Arabic/English) report

on Water Around the Mediterranean. The
160-page reports includes contributions
from specialists, journalists and policy-
makers. The reports were distributed at
the tri-annual World Water Forum and won
best publication at the Stockholm World
Water Week.
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WATER AROUND REVOLVE

THE MEDITERRANEAN

EA

WATER

Around the Mediterranean
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06| THE MEDITERRANEAN SEA

MEDITERRAN

18| TRANSBOUNDARY WATER
MANAGEMENT

28| CLIMATE CHANGE
34|LEAVING THE LAND
38|AGRICULTURE
53|POLLUTION

WATER GOVERNANCE
74| WATER LEGISLATION

82|NON-CONVENTIONAL
SOURCES OF WATER

zzzzz

MEZOT ANAIZA AKDENIZ MAR MEDITERRANEO MER MEDITERRANEE SREDOZEMSKO MORE
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REPORT HIGHLIGHTS



Report nghllghts Heat umpS HEAT PUMPS VISION 2050

| .
= ¢ Fu 1EAT PUMP CITY
| ol L Vs \4 2 EVERY DMENSION OF PRESENT AND FUTURE GITES, HUS
I 7 b < ABLE ENERGY SOURCES FROM AR, WATER AND THE GROUND.

A SYSTEM OF SYSTEMS

R VISION 2050

REVOLVE has worked with different
industries to show their projects
and people that are bringing greater
sustainability to the world. Our most
successful industry reports include all ®
you need to know about heat pumps and

cables that were distributed widely at the Bl  THE BUILDING

EU Sustainable Energy Week. Cabl Powe CABLE POWER VISION 205

ETIP SNET
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Report Highlights

TUNISIA

REVOLVE BRAZIL
REVOLVE TURKEY

REVOLVE has covered sustainability
issues in different countries, including
Brazil, Tunisia, and Turkey. We have
worked with national agencies, ministries,
associations, journalists, researchers and
more to provide unexpected insights into
the respective cultures.

TURKEY
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Print options

Single page

Clean and to the point, the single page
(standalone) acts as a Call to Action for
partners to showcase their sustainability
campaign or added value to society while
keeping in mind the aesthetics of visual
messaging.
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F LEEG

De Lijn

De Lijn

COMFORT AND CAPACITY
FOR GHENT AND ANTWERP

Bombardier is a trusted transportation provider with

a complete portfolio that includes light rail, metro, intercity
and high speed solutions as well as turnkey transit systems.
With more than 1,300 BOMBARDIER FLEXITY 100% low-floor
trams in service around the world, Bombardier guarantees
operators high availability, and passengers can count on
reliable and comfortable service every day.

The BOMBARDIER FLEXITY 2 trams for Ghent and Antwerp
offer modern comfort, while transporting up to 40% more
passengers than their predecessor, for a greener city!

o BOMBARDIER

the evolution of mobility

EDP ranks top 1 worldwide in th '
1 Indexes, in the utilities supersector.
' economiical, environ C

||| Farthe third consecutive year, EDP is liste
B O M B A R D I E R ' ’stockmarketindicators fo track the financial:
worldwideleaderinourbusinesssector,arecog
Alcompany capable of creating wealth with
{1 listhe way EDP performs, which reflects all-oures

PRINT OPTIONS

In 50 years,

noh-renewahle
energy sources
will no longer

meet our needs

GDF / ENGIE

At GDF SUEZ,
France’s No.1
wind power
company,

we keep producing
more and more
renewable energy

GOF S\JCZ
—_—

BY PEOPLE FOR PEOPLE



Print options

Double page

Standard and classy option, the double
page (spread) offers a more tailored
approach to content development and
product placement without being overly
promotional.
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CIRCULAR ECONOMY

Building the Circular Economy

in Brussels

is building the way there.
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Upcycling
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CIRCULAR ECONOMY

Buildings
As Material
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economy strives
to maximize
resource
efficiency.

The Circular Retrofit
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PRINT OPTIONS

in Brussos! @

brussels
environment
brussels &

DECARB EUROPE

Electric Vehicles
Are Superstars for
Decarbonizing Europe

WRITER: DIEGO GARCIA CARVAJAL
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The European
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Copper:

ESSENTIAL FOR OUR FUTURE
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ELECTRIC VEHICLES

Complete benefits of full EVs only realized
if the “Right Infrastructure” exists
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COPPER - KEY TO THE CIRCULAR ECONOMY

Global environmental trends are creating risks for businesses as well as opportunities. This raise the question of how we can
deal with resources in a more sustainable way. Failing to do so will severely affect our environment and inhibit economic
growth. Copper is a naturally occurring material that can effectively contribute towards implementing a Circular Economy.

Population

3 UL

CIRCULAR

ECONOMY

A valuable metal is not wasted -
copper products are made to be
used again and again

145MTOE
US| SEUSEVRRSEUE  0f imported fuel
avoided by copper
ul enabling renewable

Copper is a natural resource | ESUNSR el nolosy Being 100% recyclable, 41%

present in the earth's crust, m copper can be re-qsed

from small amounts to rich time and time again. pf copper dlemand
mine deposits. 4'300.000 is covered via

100'400 No loss of proj g recycling in EU27

Kg of CO, reduction
in office building
wire if +1kg of
copper used

Tonnes EU mine

75-100 185M

Kg of CO, reduction Tonnes

in overhéad Post-Consumer
traction line if +1kg Scrap

of copper used

. sustainability please check our website www.copperalliance.eu
Copper Institute

Copper Alliance Follow us on social media
www.copperalliance.eufsocial

For more information about copper's industry commitment to
. European

IBERDROLA

IBERDORLA EUROPEAN COPPER INSTITUTE (ECI)

PRINT OPTIONS




Print options

Accordion

. . . . . Water Around the Mediterranean Bilingual Arabic-English Report (2012, 2016, 2017
Original and unexpected inside option, 9 s e )

the accordion (8 pages) can be placed as : ,
a surprise inside the front or back cover | '
or as show here as the middle map of the
publication, providing more details and
information to the print reader and digital
viewer - with the tremendous of expanding
into Augmented Reality (AR).

Qe e
« o
e ————
o —

e

O,
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Specifications

Magazine

Report

404 mm (width) x 267 mm (height) + 3 mm bleed on all sides

334 mm (width) x 240 mm (height) + 3 mm bleed on all sides
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Spread
Minimum image resolution of 250 pixels perinch | CMYK color mode
202 mm (width) x 267 mm (height) + 3 mm bleed on all sides 167 mm (width) x 240 mm (height) + 3 mm bleed on all sides
Full page
Minimum image resolution of 250 pixels perinch | CMYK color mode
202 mm (width) x 133,5 mm (height) + 3 mm bleed on all sides 167 mm (width) x 120 mm (height) + 3 mm bleed on all sides
Half page

Minimum image resolution of 250 pixels perinch | CMYK color mode

SPECIFICATIONS




Print

Price Card

Premium Advertising rates are corporate
indicators. Discounts are available

for annual packs and for non-profit
organizations. Contact REVOLVE today to
tailor our offer to your needs.

Other options, like pull-outs, postcard
inserts, special sections, country or
industry supplements are available upon
demand.

REVOLVE reserves the right to suggest
adjusting the design of your visuals if
they do not meet our print quality criteria;
REVOLVE also offers to take care of

the visual design for you if you select
Premium.
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Magazine

Single page €3,500
Editorial Spread (2 pages) €6,000
Back cover €10,000
Single inside front or inside back €5,000
Spread inside front + inside back €7,500
Accordion 8 pages €15,000

Report

Single page €2,500
Editorial Spread (2 pages) €4,000
Back cover €8,000
Single inside front or inside back €4,000
Spread inside front + inside back €6,500
Accordion 8 pages €14,000

PRICE CARD | PRINT




Environmental Commitment
REVOLVE takes climate action by limiting its carbon footprint as much as possible

Our sustainability policy include zero-waste measures for all our products and activities. We recycle
our canvases from public exhibitions (see our REPURPOSING program) and we offset our travel

emissions by planting trees (see our REFOREST program).

In 2020, REVOLVE offset its CO2 emissions via 8 Verra Certified Carbon credits from a forest
conservation project in Brazil, and by planting 56 trees in the Stoumont Project in Belgium.
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“To understand our world, we must
use a revolving globe and look at the
earth from various vantage points.”

Ryszard Kapuscinski, Another Day Of Life,1987
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Thank you!

www.revolve.media


http://www.revolve.media

